Marketing Plan
1. Industry Profile

Current Size, Growth Potential, Geographic Location, Industry Trends, Seasonality Factors, Profit Characteristics, Distribution Networks, Basis of Competition

2. Competition Profile

3. Business Model

4. Customer Profile

5. Peer Reception

6. Target Market Profile

7. Pricing Profile

8. Gross Margin on Products

9. Market Penetration

Distribution Channels, Sales Representatives, Direct Sales Force, Direct Mail/Telemarketing, Internet

10. Advertising and Promotion

11. Packaging and Labeling

12. Service and Warranties
13. Trade Shows
